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Foreword

This dissertation is of a very high overall standard. Its main strengths are its coherent 

methodological framework, its extensive use and critical evaluation of literature and 

the quality of its analysis. The fair trade issue is treated perceptively, particularly in 

relation to the qualitative evaluation of the implications for fair-trade producers. There 

is also scholarly attention to detail. Much of the material is drawn from disparate 

sources that have not been generally juxtaposed in the existing literature. The 

dissertation therefore provides a distinctively different perspective on the issues. 

Andrew Harrison, Teesside University 
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Abstract 

This paper uses a combination of explanatory, descriptive and case study research 

strategy to evaluate the potential of fair trade to reduce poverty in developing countries. 

The rapidly growing market and the increasing acceptance of fair trade as a 

developmental model have already led to fundamental changes in the approach of the 

fair trade movement to address inequality and global poverty. The paper identifies the 

direct and indirect impact of fair trade on producer and non-producer groups in 

relation to national and international policy decision making.  

As fair trade operates within and against the current free trade market, the relationship 

between liberalisation policies and economic performance as well as the effect of trade 

on inequality and poverty in developing countries are analysed. It appears that open 

market policies have the potential to highly contribute towards income growth which 

tends to increase inequality and poverty on the short run. If complemented by social 

protection policies and the necessary institutional infrastructure trade liberalisation has 

the potential to promote poverty alleviation.

Based on these findings, the paper concludes that fair trade networks provide the 

potential in promoting poverty alleviation through economic, social and environmental 

development. But given the current mechanism and limitations, fair trade cannot 

sufficiently address this issue. However, existing research studies on fair trade 

networks provide a valuable source to design effective measures to global poverty 

reduction through trade. 
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